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 EFFECT BRAND IMAGE, PERCEIVED QUALITY TOBRAND 
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ABSTRACT 
 
  
In recent years economic growth in Indonesia has been increasing. include well 
as consumer behavior is also evolving, lifestyle changes are the higher brain 
twisting Demand businesses to meet the desires and needs of  
the purpose of this study was to determine the effect of brand image, perceived 
quality on brand loyalty with multiple linear regression method in SPSS 
analytical tools to help 
can result in the present study, there is a significant effect on brand image and 
perceived quality on brand loyalty in consumers motorcycles Honda mega pro 
sports, this study is located in Surabaya Indonesia  
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